INFLUENCER MARKETING Before
WEBSITE REDESIGN A i Tt el el .

360° digital marketing that drives
results

From a generic agency website to a more
focused, contemporary TikTok marketing
presence.
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Context

The existing website no longer reflected the
agency'’s positioning, audience, or the fast-
moving nature of its Tik Tok-focused services.

The client wanted to recreate the website with a Dominate TikTok Shop
fresh, modern look, improve the overall UX, and ey
create a digital presence that better represented oy ey
lve streams, and viral trends. For brane
the company’s business and personality. P e e

Goal

Create a more contemporary and engaging
website that clearly commmunicates the agency’s
TikTok expertise, presents its services more
effectively, and feels relevant to the brands and
marketers it wants to attract.
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Focus

* clearer agency positioning

+ stronger presentation of Tik Tok-focused
services

* more engaging and contemporary visual
d | re C.I.I on $33BGMVin 2024 39%Purchase Intent $9-10BGMVinthe US.

* improved homepage structure and UX SR

* better communication of expertise and
differentiators

* clearer paths toward enquiry and contact

* flexible content management for the internal Dominate TikTok Shop Today
team

The Opportunity Behind TikTok Shop

‘Where entertainment meetsinstant

y

purchase.

Industries We Serve
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BEFORE

A functional agency website with a more generic digital presence
The previous website introduced the agency and its services, but its visual language

and page structure did not fully reflect the energy, expertise, and positioning of a
business focused on TikTok and social commerce.
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360° digital marketing that drives
results
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Why Choose Us
& JanaSmith
Performance Meets
Creativity
Global Experience, Local Al-Enhanced Innovation
Expertise
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AFTER

A more focused, contemporary website built around TikTok expertise

The redesign created a clearer connection between the agency’s visual identity,

its specialist services, and the fast-moving world of TikTok commerce.

The new homepage uses stronger messaging, more relevant imagery, clearer content hierarchy,
and more deliberate conversion points to create a website that feels more distinctive

and better aligned with the agency’s market.
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The Opportunity Behind TikTok Shop

Clearer
business story SN

$33BGMVin 2024 39%Purchase Intent $9-10BGMVinthe U.S.

TikTok Shops explosive global growth Entertainment-driven commerce converts The US. is now TikTok Shop's top market

New sections such as The

Opportunity Behind TikTok = -
Shop help explain the

market opportunity and ¢ >
provide context before
moving into the agency’s
services and expertise.

Whe

purchase.

Gen Z and Millennials don't click out; they buy directly
from creators, live streams, and viral trends. For brands, this
fsn'tjust a trend. Its the moment. Culture meets
commerce on TikTok, and those who move now will own

the next wave of digital retall,

Industries We Serve
¥} 7 8k
Fashion & Apparel Skincare & Cosmetics Fitness & Wellness
Gaming & Entertainment Consumer Tech Food & Beverage

Better
content hierarchy

Services, industries,
differentiators, market
insights, and contact
opportunities are separated
into clearer sections,
making the homepage
easier to scan and
understand.

More audience-

relevant visual
direction

Creator-led imagery,
TikTok-inspired visuals, and
a more expressive design
system make the website
feel more closely connected
to the platform, its culture,
and the brands the agency
wants to reach.



THANKYOU
FOR YOUR TIME

If relevant, I'd be glad to discuss
similar website redesign work for your business.

Book acall https://calendly.com/radian-slovenia

LET’S CONNECT

s Anastasiia Fadeeva [
y Website Growth Partner for Marketing Teams
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https://calendly.com/radian-slovenia
https://www.linkedin.com/in/anastasiia-fadeeva/

